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Disclaimer

The following presentation is being made only to, and is only directed at, persons to whom such presentations may lagd¥lly bey” A Ol ,S R oy NS
LISNE2YaQud !'ye LISNRZ2Y ¢6K2 Aa y2z2u | NB{SOFIylu LISNRZ2Y akKz2dzZ R y2u I Ou 2

Information in the following presentation relating to the price at which relevant investments have been bought or solgasttbethe yield on such
investments cannot be relied upon as a guide to the future performance of such investments. This presentation does tnaecamstifering of securities
or otherwise constitute an invitation or inducement to any person to underwrite, subscribe for or otherwise acquire secuatig company within the
Group.

|
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Promotional material used in this presentation that is based on pricing or service offering may no longer be applicable.

This presentation contains certainn@! ' t FAYFYOAL T AYF2NNIGA2Y GKAOK KI & Wi2iNROPS YK SNIDARSIA
management believes these measures provide valuable additional information in understanding the performance of the GreDpMiBtdzLJQa& 0 dzd A Y ¢
because they provide measures used by the Group to assess performance. However, this additional information presenteifbisnptdefined by all )
O2YLI yASaz AyOfdzRAYy3dI GK2aS AYy UKS DNRdAzLIQa Ay Rdza 0 NE ddistlooue’ INRthey 3t € 2 A U
companies. Additionally, although these measures are important in the management of the business, they should not ba \sela&idn or as

replacements for or alternatives to, but rather as complementary to, the comparable GAAP meaAdlgesyth rates quoted are yeasn-year and refer to

the six months ended 30 September 2018 compared to the six months ended 30 September 2017, which are based on IAS rig@paicaopies, unless

stated otherwise.

This presentation also contains forwalabking statements which are subject to risks and uncertainties because they relater® évents. These forward )
f221Ay3 auluSYSyua AyOftdzZRSZ gAuKz2dzui fAYAUlIUAZ2YZ audfactBryvihichinday cayse adtiial | U A
results to differ from these forwartboking statements are discussed on slide 44 of this presentation.

Vodafone, the Vodafone logo,-Mesa, Connected Farmer, Vodafone Supernet, Vodafone Mobile Broadband, Vodafone WebBox, Vadsfmme P
Vodafone live!, Power to You, Vodacom, Vodacom 4 Less and Vodacom Change the World are trademarks of Vodafone Graupdiplications
pending). Other product and company names mentioned herein may be the trademarks of their respective owners.
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Highlights

Qustomers

78.8million

Data customers
38.5million
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Revenue
R42.7billion

Capital expenditure

12.0% of revenue

EBIT margin
R11.2oillion

HEPS

+6.0% éxcl BEE charges
and Safaricom acquisition)

Net profit from
associate

Interim dividend
+1.3%



Key transformational milestones

R16.4 billiondeal R1.4billion share of profit

Committed to transformation dividend receivable

Closer capperation to leverage innovation
and learnings

returned to investors
special dividend

Diversified portfolio as part of Vodacom Girr Performance in line with expectations

c2 0Y%effective black ownership

Most telco
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Diversified Group | Double digit growth in two key segments

+R6.1 billion +R2.9 billion
! \ ! \
14.5%
22.7% 38.9%
14.9%
21.9%
49.4%
72.9% 65.3% 80.6% 70.4%
1H18 1H19 1H18 1H19
South Africa International = Safaricorh South Africa International = Safaricorh South Africa International = Safaricorh

* Normalised growth which presents performance on a comparable basis. This excludes merger and acquisition acatiyfiyr dockapljustirency fluctuation on a constant currency basis (using the current period as base).
1. Represents a f a r vialues imgraportion to our stake of 34.94%. _ ‘
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South Africa | Strong customer net adds

1H19
Revenue (Rm) 35 324 4.3
Service revenue (Rm) 27 898 4.6
Data revenue (Rm) 12 207 7.5
EBITDA (Rm) 13 750 2.8
EBIT (Rm) 10 009 1.3
Customers (s000) 44 089 10.2
Active smart devi 19 107 10.5
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Service revenugrowth

Customer net adds

Active smart devices



International Double digit growth

1H19
Revenue (Rm) 9 637 12.4 11.0
Service revenue (Rm) 9 368 12.8 11.4
Data revenue (Rm) 1436 26.6 24.1
M-Pesaevenue (Rm) 1410 25.2 24.2
EBITDA (Rm) 2 904 20.7
EBIT (Rm) 1377 39.4 36.5
M-Pesaustomers( s 0 0 0) 13 181 22.6

1. 3Gday active customers

* Normalised growth which presents performance on a comparable basis. This excludes merger and acquisition actiyfiyr dockmpjusiirency fluctuation on a constant currency basis (using the current period as base).
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Service revenue growth

Customer net adds

M-Pesa revenue growth



Safaricom | Continued strong performatiddjgit growth

1H19 1H19

KES: Rm
Revenue 123 16 324 7.4 Service revenue growth
Service revenue 118 15 697 7.7
Data revenue 20 2576 10.8

EBIT growth

M-Pesaevenue 36 4716 18.2
EBITDA 62 8222 14.5
EBIT 45 5906 18.7 M-Pesa revenue growth
M-Pesaustomers( s 0 0 0) 21012 21 012 8.8

1. 36day active customers
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Strategy | Towards Vision 20P0gital first

Leading Telco with the best
network and best technolog

Deep understanding of our
customers & theireeds

Data growth

Propositionso lead in
chosen segments

Enterprise

Builddigitalorganisatiorf
the future underpinned by
innovation, agility, and new
skills
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@

Best

Technology

Segmented
Propositions

10

g% Seamless, personalised,
Onechannel

Digital customer experience

= Grow andigitisecurrent insurance
@ offering and exparmdher services
(payments and lending)

gital Reasons to consureg videa music
Own the Household (convergence
ConsumelOT

Fintech & di
services

learning)

<)

p—

Enterprise digitalisation (Al, machine

¢ Builda brandwvith apurpose
Our Brand and Customers that lowddacom
Reputation  gystainability pioneer
Leader in transformation and BE

=



Vision 2020 | Digital Vodacom

1 00 chatbotmicro journeys o Call volumes
andgokchats down 20%0

Deployed”Z ORrPA bots :
ploy 21 Yoincrease iDNliNe
saving49kman hours sales and upgrades
Augmenting tribes (digital channels and customer value management)
Smart capex for
deployments people in tribes
prevention detection
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Beyond a Telco | Creating new platforms

Watch the latest movies, ) aym ent p I ath rm

series and music videos.

Launched in September 2018

New services added
600 00Ccustomers since launch

TVOD/SVODI/Linear @ O PLAY

& Setioe M-Pesa
Music Merchant payments
_ The future i;s exéiﬁng. s Interoperability
Launching soon Ready? o vodacom

Up and coming artist platform

MyMuze
4 172000connectionst22.4%
Connectivity
E-commerce platform Services
Launched in Kenya Digifarm enabling farmers
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Watch the latest movies,
series and music videos.

Growth drive |

PR/ [

s
The future is exciting.

Ready?

o vodacom



South Africdata | Pricing transformation supporting demanc

Million
+10.2%
40.0 441
Customers
Million
347
1H18
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+3.2% +10.5%
19.9 20.5 17.3 19.1
Data customers Active smart devices
1H18 = 1H19
+26.0%
437
1H19

4G customers

Price pemb

16.4%

Out of bundle
data revenue

16.3%



